JOB DESCRIPTION | Position: Director of Membership & Engagement (Engage Lead)

Supervisor: Transformation Officer
Hours: 9:00am — 5:00pm (Monday - Friday)
Location: REMOTE

A | Travel Required: Travel outside New York City may be required.

Travel outside the United States may be necessary.
’ ‘@ Weekend and evening meetings are frequently required.
FLSA Status: F/T - Executive Exempt
Salary Level: 16 - Director

About United Women in Faith

United Women in Faith - National Organization is the policy-making body that manages and oversees the programs and projects
of United Women in Faith (UWFaith). We accomplish this by equipping women and girls around the world to be leaders in
communities, agencies, workplaces, governments, and churches and to advocate for the oppressed and dispossessed with special
attention to the needs of women and children. UWFaith builds supportive communities among women; engages in activities that
foster growth in the Christian faith, mission education, and Christian social involvement, while working for justice through
compassionate service and advocacy to change unfair policies and systems while providing educational experiences that lead to
personal change in order to transform the world.

Summary of Responsibilities Critical Competencies

The Engage Lead focuses on the design and execution of

engagement strategies, cultivation of relationships and e Attention to Detailed and Accuracy: Demonstrates
networks, driving the event strategy to deliver along with accuracy and thoroughness, monitors own work to
UWFaith positioning and mobilization campaigns and other ensure quality and applies feedback to immediate
advocacy efforts. The Engage Lead will drive change through performance improvement.

influence and content, to create teams and lead cross-functional
ideation and identify emerging market opportunities to position
United Women in Faith to succeed as they emerge. The Engage
Lead also aligns staff and resources through strategic and
tactical processes and works with the Director of Public
Relations & Marketing to develop and implement an accurate
marketing strategy and with the Director of Mobilization and
Advocacy in developing strategies that equip and expand
membership striking a balance between growth, and providing
profitable results to UWFaith focusing on the following (4)
strategic priorities:

e Time Management: Meets productivity standards and
completes assigned work in a timely manner and
overseeing the same for others

e Adaptability and Flexibility: Adapts to changes in the
work environment, manages challenging demands
and through frequent changes, delays, or unexpected
events.

e Action-Oriented: Understands, displays, and
encourages a sense of commitment to meeting
deadlines and achieving results and devotes
resources to “what is important now.”

¢ Integrity and Ethics: Consistently demonstrates
integrity and ethical behavior congruent with
UWFaith's values of integrity, excellence, service, and

Goal :1 Be a reliable source for women'’s spiritual growth.

Goal 2: Attract and engage women for increased membership,

funding and donations. stewardship in all transactions and relationships.
e Organizing, Planning, Anticipating and Prioritizing
Goal 3: Position UWFaith as a leading women's Christian Work: Developing specific goals and plans to
organization within the wider faith community and in the world prioritize, organize, and accomplish associated work.
¢ Excellent Interpersonal and Team Building: Works
Goal 4: Mobilize members to inspire, influence and impact their independently and within a team to achieve individual
communities and the world. and department goals; Shares best work knowledge
and practices freely and is open to coaching and
The Director of Membership & Engagement directly reports feedback which enhances work performance.

to the Transformation Lead.

Qualifications

All requirements are subject to possible modification to reasonably accommodate individuals with a disability.

e Membership in the United Methodist Church is desired as is familiarity and general knowledge of polity, its
connectional structure, and the interfaith communities of the United Methodist Church.

United Women in Faith is an Equal Opportunity Employer and actively encourages candidates of diverse backgrounds (men, women and especially United Methodist Lay)
to apply for employment. Applicants must meet the minimum requirements in terms of qualifications. An equivalent combination of education and experience will be
considered unless specifically stated otherwise. This position description is a guide to the primary duties and functions of the job, not an all-inclusive list of responsibilities,
qualifications, physical demands, and work environment conditions. Position descriptions are reviewed and may be revised to meet the changing needs of United Women
in Faith at the sole discretion of management.

ENGAGE LEAD (2023)



Bachelor’'s Degree or comparable educational experience with a minimum of 2 years’' experience in UMC connectional
organizations; and experience working in a religious nonprofit or community-based organization.

Marketing and Communications background is a plus.

Able to effectively communicate with key constituencies and implement sound administrative strategies and tactics that
promote excellence as directed by the General Secretary/CEO.

Strong planning and project management skills and ability to apply these skills in effective working partnerships across
organizational lines.

Must have a strong cross-functional background (as opposed to being an expert in one area).

Must have experience in engaging a customer base or membership.

Must have strong experience with change management.

Able to work collaboratively across the organization to produce results as well as the reports of progress and analysis
that will undergird on-going innovation.

Essential Job Functions (other related duties may be assigned):

Works with internal staff and consultants to plan campaigns, events and initiatives around organizational priorities.
Collaborates with members of the communication, web and technology teams to design an integrated marketing
program using up-to- date strategies and tactics to raise the UWFAITH profile and build two-way engagement with
potential and current members, including digital, social media initiatives and print marketing.
Demonstrates energy and creativity in corporate/agency/member engagement through a wide range of efforts
including fundraising, donor relations and philanthropy.
Effectively collaborates with internal customers/performers to retain and engage donors to increase membership
commitments.
Responsible for oversight of the successful delivery of blended (combining face-to-face and online) learning for
members and potential members.
Develops conference/district/unit level learning plans/curriculum relating to UWFAITH's internal/external metrics to
drive participant engagement.
Creates reasonable timelines and workflows for projects- which enables simultaneous execution of multiple projects in
your portfolio.
Creates, plans and executes both online and offline engagement strategies to motivate participants to value learning
through our online offerings.
Serves as the point person for work under the ENGAGE priority responsible for delivery, developing and managing
multiple teams through real time decisions that can call for course changes throughout the implementation process.
Provides oversight for the organizational priority Engage and serves as the lead performer in creating growth market
strategies essential to UNFAITH revenue, membership and giving goals.
Provides strategic thinking and leadership skills that enable teams to:

o ldentify potential members and current membership needs.
Design and execute analytics for studying membership barriers.
Bring content expertise as related to organizational goals.
Vet findings and make formal recommendations related to the strategic goals and objectives.
Provide oversight, leadership, and regional/program alignment in line with the strategic goals and objectives.
Manage a team whose work includes developing a DARCI around objectives, campaigns and initiatives under
Engage goals, which includes strategies to achieve membership engagement, growth and retention, internal
and external customer satisfaction, and competitive intelligence insights.
Builds and develops a customer experience in line with the UWFAITH vision and strategy. Creates a detailed roadmap
for customer activation.

O O O O O

Use research and data to help define/redefine and develop marketing channels using internal and external channels.
Develops market/customer segmentation, audience targeting strategies and re-activation strategies. Uses
segmentation and behavioral data to personalize and optimize each Customer’s experience.

Champions UWFAITH's strategic priorities through national/agency community of influencers and decision makers
through stakeholder engagement.

United Women in Faith is an Equal Opportunity Employer and actively encourages candidates of diverse backgrounds (men, women and especially United Methodist Lay)
to apply for employment. Applicants must meet the minimum requirements in terms of qualifications. An equivalent combination of education and experience will be
considered unless specifically stated otherwise. This position description is a guide to the primary duties and functions of the job, not an all-inclusive list of responsibilities,
qualifications, physical demands, and work environment conditions. Position descriptions are reviewed and may be revised to meet the changing needs of United Women
in Faith at the sole discretion of management.
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e Work with staff and consultants to lead the strategic direction for new initiatives like Soul Care retreats and Thrive
membership newsletter.
e Partners with geographies/territories/functions to provide strategic partnerships direction; ensures coordinated
outreach and national/local strategy connectivity.
e Promote a culture of innovation that includes staff and programming.
e Program oversite includes Mission u, Distance Learning, Membership and Spiritual Growth.
e  Other related duties as assigned by the Transformation Officer.
Performance Measurement
Specific measures of satisfactory performance, both objective and subjective, will be developed in consultation with the Human
Resources Director and direct supervisor and in harmony with United Women in Faith's mission, cultural principles, and annual

leadership priorities. Participation on special projects and/or events is factored into ongoing peer and management performance
feedback.

| have read and understand this job description and its requirements, and | understand that | am expected to complete all duties as assigned. |
understand that the job functions may be changed from time to time, with or without prior notice. | will be able to perform the essential functions
of this position with or without accommodation. | understand that it is my responsibility to inform my supervisor at any time that I'm unable to
perform these functions. | understand that | will be required to follow any other job-related instructions and to perform any other job-related
duties requested by any person authorized to give instructions and assignments. | further understand that this job description is not a contract
of employment.

Employee Signature: Date:
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